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For the purposes of this disclaimer, the "Overview"  or "this document"  means the following Overview and the information contained in it, prepared by WeShop Holdings Limited (the "Company"). In viewing this Overview, you agree to be bound by the followin g terms 
and conditions.

This document shall not be copied, reproduced or distributed in whole or in part at any time without the prior written consen t of the Company.

No representations or warranties are made by the Company or any of their respective members, partners, shareholders, affiliates, directors, officers, employees, advisors, or agents (collectively, the “Parties”) as to the accuracy, adequacy, timeliness, c ompleteness 
or reasonableness of any of the information herein (or any subsequent oral or written information), and none of the Parties will have any liability to any person with respect to any use of, or reliance upon, any such information. The recipient further ac knowledges 
that the material in this presentation has been prepared by the Company and is general background information about its activ ities as of the date of this presentation, unless otherwise specif ied. The information is given in summary form and does not pur port to be 
complete. 

This Overview is for information purposes only, and shall not constitute an offer to purchase or sell,  or the solicitation of an offer to purchase or sell,  any securities in any jurisdiction where such an offer or solicitation would be in violation of an y local laws. Nothing 
contained herein constitutes tax, accounting, financial, investment, regulatory, legal or other advice, and all investors are advised to consult with their tax, accounting, f inancial,  investment, regulatory or legal advisers regarding any potential inve stment. 

The information presented in these materials has been developed internally and/or obtained from sources believed to be reliable; however, the parties do not guarantee or give any warranty as to the accuracy, adequacy, timeliness or completeness of such 
information, and assume no responsibility for independent verif ication of such information. Market data and industry information used throughout this Overview are based on management's knowledge of the industry in which the Company operates, including 
information regarding expected market growth trends and our total addressable market, is based on information from independent industry and research organizations, other third-party sources and management estimates. All of the market data and industry 
information used in this Overview involves a number of assumptions and limitations, and you are cautioned not to give undue w eight to such estimates. Although the Company believes that these sources are reliable, we cannot guarantee the accuracy or 
completeness of this information, and we have not independently verif ied this information. While the Company believes the est imated market position, market opportunity and market size information included in this Presentation are generally reliable, such 
information, which is derived in part from management's estimates and beliefs, is inherently uncertain and imprecise. No representations or warranties are made by the Company or any of its affiliates as to the accuracy of any such statements or projecti ons. 
Projections, assumptions and estimates of our future performance and the future performance of the industry in which we operate are necessarily subject to a high degree of uncertainty and risk due to a variety of factors, including those described above . Any 
industry forecasts are based on data (including third-party data), models and experience of various professionals and are based on various assumptions, all of which are subject to change without notice. These and other factors could cause results to dif fer
materially from those expressed in our estimates and beliefs and in the estimates prepared by independent parties.

This document may contain certain forward-looking statements that involve risks and uncertainties. All statements other than statements of historical facts contained in this document, including statements regarding the ability for the WeShop community to earn 
ownership in WeShop, the Company’s future financial position, business strategy and plans, business model and approach and ob jectives of management for future operations, are forward-looking statements and reflect the current views and/or expectations of 
management of the Company. Forward-looking statements in this document may use words like “anticipate”, “believe”, “could”, “est imate”, “expect”, “future”, “intend”, “may”, “opportunity”, “plan”, “potential”,  “project”, “seek”, “will” and similar terms. The Company’s 
actual results could differ materially from those anticipated in the forward-looking statements as a result of many factors. Any forward-looking statements in this document are based on current expectations and information only as of the date of this document, 
and the forward-looking events discussed in this document might not occur. Therefore, investors should not place any reliance on any forward-looking statements. Recipients are cautioned that the assumptions used in the preparation of such information, 
although considered reasonable at the time of preparation, may prove to be imprecise and, as such, undue reliance should not be placed on this forward-looking information. The Company undertakes no obligation to publicly update any forward-looking 
statements, whether as a result of new information, future earnings, or otherwise. Furthermore, this document includes information relating to past performance, which is not an indication of future results.

This Overview may include trademarks, service marks, trade names and copyrights of other companies, which are the property of their respective owners. Solely for convenience, some of the trademarks, service marks, trade names and copyrights referred to in this 
Presentation may be listed without the TM, SM, © or ® symbols, but the Company will assert, to the fullest extent under appli cable law, the right of the applicable owners, if  any, to these trademarks, service marks, trade names and copyrights.

By accepting the Overview, you will be taken to have irrevocably represented, warranted and undertaken to the Company that you have read and agree to comply with, and be bound by, the contents of this disclaimer.
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To create a world-first, digital 
social-shopping experience 

whilst simultaneously 
democratizing and 

transferring ownership of the 
Company to our community. 

The WeShop Mission

To create a new dynamic of 
consumer ownership 

through the most intelligent 
shopping app in the world 

based on community, 
technology and ownership.

The WeShop Vision
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Shareback
[share • back] noun

a reward offered exclusively to users of the WeShop community, 
whereby users receive shares in WeShop for shopping online, and 
referring their friends to transact on the WeShop platform.
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£108.5m
Gross Merchandise 
Value2

30 Jun 2022 – 31 Mar 2025

£124.42
Average Order Value5

30 Jun 2022 – 31 Mar 2025

Pilot Highlights

872,428
Total Transactions8

30 Jun 2022 – 31 Mar 2025

UK Pilot

Invitation Access
Users initially required a special invitation link to join the 

platform from another user.

Audience & Demographic
Target audience had limited knowledge of the stock 

market.

Non-Traditional Digital Acquisition
No PPC or traditional digital acquisition marketing.

26.3%
1st Purchase Conversion4

30 Jun 2022 – 31 Mar 2025

71.69k
Unique Transacting 
Users1

30 Jun 2022 – 31 Mar 2025

500+
Active UK Retail 
Partners3

As of Mar 2025

156,226
Social Interactions6

30 Jun 2022 – 31 Mar 2025

£1,480.77
Average GMV per User 
(Founder)7

30 Jun 2022 – 31 Mar 2025

1 Count of unique transacting users making one or more purchase during the selected period. 
2 GMV shows the sum of transactions  made during the selected period, this includes transactions  that have been declined 

and excludes sale value reductions  due to part ial returns  or fees.
3 Total active retailers available on the WeShop mobile app for the UK market.  
4 Shows the mean average convers ion rate of users who have an account on WeShop and made at least one purchase. 
5 Shows mean average of transaction value, non-weighted. 
6 Shows the total number of social interact ions, defined as likes, comments, questions & recommendations .
7 Shows the mean average, non-weighted GMV per user (from sales made during selected period),  exclus ive to referrals  

driven by users with Founder status. 
8 Shows the total number of transactions processed by  the system. 





Aggregated Network of Thousands of Retailers, Such as…
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WeShop Portal
Hosting hundreds of retailers 

and millions of products

Partnered with over 

1,000 retailers in the UK

Partnered with over 500 

retailers in the US



How to Earn Shares via Shareback
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BROWSE RETAILERS ACTIVATE  
SHAREBACK

CHE CK-OUT AS 
NORMAL

REF ER YOU R 
FRIENDS SHARE THE LINK SEE YOUR REFE RRED 

PURCH ASES

Shareback rewards users with WePoints when they shop or make referrals who shop, and those WePoints can 
later be exchanged for WeShop shares held in the WeShop Community Trust.

Shopping as Normal via WeShop Referring Friends



User-Generated Content
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$1.24 trillion
2023 US ONLINE SPEND1

266 million
US ONLINE 

CONSUMERS2 44%
US CONSUMER S WITH 

STOCKBR OKING 
ACCOUNTS3

$2,408
US HOUSEHOLD 
SPEND IN Q4 234

13.2%
EXPECTED CAGR FOR LOYALTY MARKET 

IN US (2025-2029)5

Size of US Opportunity
Online Retail

Loyalty Programs

Stock Ownership

77%
US CONSUMER S TRUST 

USER-GENERATED 
CONTENT6

53%
US CONSUMER S BELIEVE UGC 

IMPACTS THEIR PURCHASE 
DECISION648%

OF US CONSUMER S SIGN-UP TO LOYALTY 
PROR GRAMS FOR DISCOUNTS ON PRODUCTS7

19
AVERAGE NUMBER OF LOYALTY 

PROGRAM MEMBERSHIPS PER US 
CONSUMER IN 20249

85%
OF US ADULTS BELONG TO AT LEAST 

ONE LOYALTY PROGRAM (2024)8

87%
OF HIGH INCOME US ADULTS 

($100K+ HOUSEHOLD INCOME) 
OWN STOCKS11

$310k
AVERAGE BALANCE ACROSS SELF-
DIRECTED BROK ERAGE ACCOUNTS 

(401Ks) IN 2023 10

20%
OF ECOM MERCE SALES 

DRIVEN BY SOCIAL MEDIA 
IN Q4 202412

1 Online Shopping Statistics: US Online Spend, Capit al One Shopping, February 2025
2 Online Shopping Statistics: US Consumers, Capit al One Shopping, February 2025

3 Pollfish Survey  – Extrapolated to Total US Adult s, Pollfish Surveys, September 2024
4 Online Shopping Statistics: Average Household Spend Q423, Capit al One Shopping, February 2025

5 Unit ed St at es Loyalty Programs Market Intelligence and Future Growth Dynamics, ResearchandMarkets, January  2025
6 Survey: The Ever-Growing Power of Rev iews (2023 Edition), PowerReviews.com, April 2023

7 Discounts are the leading reason consumers sign up for loyalty programs, eMarket er, April 2024
8 The State of Ret ail Loy alty in 2024, Forrester, August 2024

9 Average number of act iv e and tot al loyalt y program memberships in the US 2015-2024, St atist a, March 2025
10 US Stock O wnership is High but  Unequally Dist ributed, St atist a, August 2024

11 Schwab R eport: Self-Directed 401(k) inv est or balance rises, allocat ions remain st eady in fourth quarter, Charles Schwab March 2024
12 US Online Shopping Hit  Record $282bn during Holiday Season, Investopedia, January  2025

https://capitaloneshopping.com/research/online-shopping-statistics
https://capitaloneshopping.com/research/online-shopping-statistics
https://www.pollfish.com/dashboard/results/391348338
https://www.pollfish.com/dashboard/results/391348338
https://www.pollfish.com/dashboard/results/391348338
https://capitaloneshopping.com/research/online-shopping-statistics/
https://www.researchandmarkets.com/report/united-states-loyalty-card-market?utm_source=GNE&utm_medium=PressRelease&utm_code=h9lf85&utm_campaign=2037760+-+U.S.+Loyalty+Programs+Market+Growth+Report+2025%3a+Rakuten+and+Fetch+Rewards+have+Disrupted+Traditional+Models+by+Offering+Cashback+or+Gamified+Points+Systems%2c+through+App-based+Loyalty+Programs
https://www.powerreviews.com/power-of-reviews-2023/
https://www.powerreviews.com/power-of-reviews-2023/
https://www.powerreviews.com/power-of-reviews-2023/
https://www.emarketer.com/content/consumers-sign-up-for-loyalty-programs-for-discounts
https://www.forrester.com/report/the-state-of-retail-loyalty-in-2024/RES181331
https://www.statista.com/statistics/618744/average-number-of-loyalty-programs-us-consumers-belong-to/
https://www.statista.com/statistics/618744/average-number-of-loyalty-programs-us-consumers-belong-to/
https://www.statista.com/statistics/618744/average-number-of-loyalty-programs-us-consumers-belong-to/
https://www.statista.com/chart/30224/share-of-americans-who-own-stock/
https://pressroom.aboutschwab.com/press-releases/press-release/2024/Schwab-Report-Self-Directed-401k-Investors-Balances-Rise-Allocations-Remain-Steady-in-Fourth-Quarter/default.aspx
https://pressroom.aboutschwab.com/press-releases/press-release/2024/Schwab-Report-Self-Directed-401k-Investors-Balances-Rise-Allocations-Remain-Steady-in-Fourth-Quarter/default.aspx
https://pressroom.aboutschwab.com/press-releases/press-release/2024/Schwab-Report-Self-Directed-401k-Investors-Balances-Rise-Allocations-Remain-Steady-in-Fourth-Quarter/default.aspx
https://www.investopedia.com/us-online-shopping-hit-record-usd282b-during-this-holiday-season-salesforce-says-8769644
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Future Growth Opportunities
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