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Disclaimer

For the purposes of this disclaimer, the "Overview’ or "this document’ means the following Overview and the information contained in it, prepared by WeShop Holdings Limited (the "Company"). In viewing this Overview, you agree to be bound by the followin g terms
and conditions.

This document shallnot be copied, reproduced or distributed in whole or in part at any time without the prior written consent of the Company.

No representations or warranties are made by the Company or any of their respective members, partners, shareholders, affiiates, directors, officers, employees, advisors, or agents (collectively, the “Parties”) as to the accuracy, adequacy, timeliness, completeness
orreasonableness of any of the information herein (or any subsequent oral or written information), and none of the Parties will have any liability to any person with respect to any use of, or reliance upon, any such information. The recipient further ac knowledges
that the material in this presentation has been prepared by the Company and is general background information aboutits activities as of the date of this presentation, unless otherwise specified. The information is given in summary form and does not purport to be
complete.

This Overview s for information purposesonly, and shallnot constitute an offer to purchase or sell, or the solicitation of an offer to purchase or sell any securitiesin any jurisdiction where such an offer or solicitation would be in violation of any local laws. Nothing
contained herein constitutes tax, accounting financial, investment, regulatory, legal or other advice, and allinvestors are advisedto consult with their tax, accounting, financial, investment, regulatory orlegal advisers regarding any potentialinve stment

The information presented in these materials has been developed internally and/ or obtcined from sources believed to be reliable; however, the parties do not guarantee or give any warranty as to the accuracy, adequacy, timeliness or completeness of such
information, and assume no responsibility forindependent verification of such information. Market dataand industry information used throughout this Overview are based on management's knowledge of the industry in which the Company operates, including
information regarding expected market growth trends and our total addressable market, is based on information from independent industry and research organizations, other third-party sources and management estimates. All of the market data and industry
information used in this Overview involves a number of assumptions and limitations, and you are cautioned not to give undue w eight to such estimates. Athough the Company believes that these sources are reliable, we cannot guarantee the accuracy or
completeness of this information, and we have notindependently verified this information. While the Company believes the estimated market position, market opportunity and market size information included in this Presentation are generadlly reliable, such
information, which is derived in part from management's estimates and beliefs, is inherently uncertain andimprecise. No representations or warranties are made by the Company or any of its dffiiates as to the accuracy of any such statements or projections.
Projections, assumptions and estimates of our future performance and the future performance of the industry in which we operate are necessarily subject to a high degree of uncertainty and risk due to a variety of factors, including those described above. Any
industry forecasts are based on data (including third-party data), models and experience of various professionals and are based on various assumptions, all of which are subject to change without notice. These and other factors could cause results to differ
materially from those expressed in our estimates and beliefsandin the estimates prepared byindependent parties.

This document may contain certain forward-looking statements that involve risks and uncertainties. All statements other than statements of historical facts contained in this document, including statements regarding the ability for the WeShop community é eam
ownershipin WeShop, the Company’s future financial position, business strategy and plans, business model and approach and ob jectives of management for future operations, are forward-looking statements and reflect the current views and/or expectations of
management of the Company. Forward-looking statements in this document may use words like “anticipate”, “believe”, “could”, “estimate”, “expect’, “future”, “intend”, “may”, “opportunity”, “plan”, “potential’, “project”, “seek’, “will” and similar terms. The Company’s
actualresults could differ materially from those anticipated in the forward-looking statements as aresult of many factors. Any forward-looking statements in this document are based on current expectations and information only as of the date of this document,
and the forward-looking events discussed in this document might not occur. Therefore, investors should not place any reliance on any forward-looking statements. Recipients are cautioned that the assumptions used in the preparation of such information,
although considered reasonable at the time of preparation, may prove to be imprecise and, as such, undue reliance should not be placed on this forward-looking information. The Company undertakes no obligation to publicly update any forward-looking
statements, whether as a result of newinformation, future earnings, or otherwise. Furthermore, this document includesinformation relating to past performance, which is not anindication of future results.

This Overview may include trademarks, service marks, trade names and copyrights of other companies, which are the property of their respective owners. Solely for convenience, some of the trademarks, service marks, trade names and copyrightsreferred to in this
Presentation may be listed withoutthe TM, SM, © or ® symbols, but the Company will assert, to the fullest extent under applicable law, the right of the applicable owners, if any, to these trademarks, service marks, trade names and copyrights.

By accepting the Overview, you will be taken to have irevocably represented, warranted and undertaken to the Companythat you have read and agree to comply with, and be bound by, the contents of this disclaimer.

WeShop Holdings Limited Company Number: 2046056 2
Registered Office:MandarHouse, 3rd Floor, Johnsons Ghut, Tortolg, British Virgin Islands.



8 NZINGA

Francisl een  investment iiess  Markets  TopSteces  Laam

Forbes

WeShop: Buy This Recent IPO That Turns - e

. . . WeShop's ‘'Own V\{hat You Buy' Pitch Threatens
Shoppers Into Shareholders? - _ To Crash Amazon's Prime Party

By Saddekhs Subiamanian. ComnBator Equity Rgdsarch Expssr!

WeShop Holdings (WSHP): Evaluating Valuation
After a Week of Extraordinary Share Price Volatility
8

stocktwits -

w (ONDS | £.75% B @ CAPR T 19254% = MSFT | 2a0% ff NFLK | £.14

UK INWVESTOR

T e e — WeShop Stock Gains Over 6-Fold, Days After
Direct Listing: Retail Ecstatic

The W5HP ticker trended on Stocktwits with an ‘extremely bullish’ sentiment
reading.

WéShup shares soar above 5200 during
Wednesday
*- - - dEaEon

SHOPPERS LARN SMARTRACK
POINTS RATHER THAN
CASM BACK

POINTS CAN CONVERT IWNTO
THE COMP,
BIOWX e L Oonermeer On the Maove

Consumer

MARKET RALLY

Investors Hangout

WaShop Revolidoatins Shoping Ermarionce w6 15 Lavmch WESHOP FOUNDER ON THE SHAREBACK MODEL " WEShﬂp Sl(yrDCkEtS asits Shnppers-
B T B e become-shareholders model
';:,'}:-i.:-c.?}__\g(v{swoi’l CEO on "Shareback” vs Cash Back res-n n atES

H Investors
Hangout

- )

Mow, 19, 2025 10:56 AM ET  WeShop Holdings Limited (WSHP) Stock, IBUY
XRT | By: Clark Schultz, 5A Mews Editor



The WeShop Mission

To create a world-first, digital
social-shopping experience
whilst simultaneously
democratizing and
transferring ownership of the
Company to our community.

The WeShop Vision

To create a new dynamic of
consumer ownership
through the most intelligent
shopping app in the world
based on community,
technology and ownership.




Shareback™
[share « back]| noun

a reward offered exclusively to users of the WeShop community,
whereby users receive shares in WeShop for shopping online, and
referring their friends to transact on the WeShop platform.
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UK Pilot

Invitation Access
Users initially required a special invitation link to join the
platform from another user.

Audience & Demographic
Target audience had limited knowledge of the stock
market.

Non-Traditional Digital Acquisition
No PPC or traditional digital acquisition marketing.

" Count of unique transacting users making one or more purchase during the selected period.

2 GMV shows the sum of transactions made during the selected period, this includes transactions thathave been declined
and excludes sale value reductions due to partial returns or fees.

3 Total active retailers available on the WeShop mobile app for the UK market.

4Shows the mean average conversion rate of users who have an accounton WeShop and made at least one purchase.

5 Shows mean average of transaction value, non-weighted.

6 Shows the total number of social interactions, defined as likes, comments, questions & recommendations.

7 Shows the mean average, non-weighted GMV per user (from sales made during selected period), exclusive to referrals
driven by users with Founder status.

8 Shows the total number of transactions processed by the system.
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Aggregated Network of Thousands of Retailers, Such as..

A Expedia

Canmingooes sanm'’s club

- WeShop Portal
''''''''''' Hosting hundreds of retailers
and millions of products

Partnered with over
1,000 retailers in the UK

Partnered with over 500

retailers in theUS
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How to Earn Shares via Shareback

Shareback rewards users with WePoints when they shop or make referrals who shop, and those WePoints can
later be exchanged for WeShop shares held in the WeShop Community Trust.

Shopping as Normal via WeShop Referring Friends
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Size of US Opportunity

26 6 million

$2,408
US HOUSEHOLD
SPEND IN Q4 23*

US ONLINE
CONSUMERS?

$1.24 trillion
2023 US ONLINE SPEND!

( Loyalty Programs )

19
AVERAGE NUMBER OF LOYALTY
PROGRAM MEMBERSHIPS PER US
CONSUMER IN 2024°

85%
OF US ADULTS BELONG TO AT LEAST
ONE LOYALTY PROGRAM (2024)8

48%

13.2%
EXPECTED CAGR FOR LOYALTY MARKET
IN US (2025-2029)°

OF US CONSUMERS SIGN-UP TO LOYALTY
PROR GRAMS FOR DISCOUNTS ON PRODUCTS”

WesShop Holdings Limited. Company Number: 2046056
Registered Office:MandarHouse, Johnsons Ghut, Tortola, British Virgin Islands.

( Stock Ownership )

$310k 87%
AVERAGE BALANCE ACROSS SELF- OF HIGH INCOME US ADULTS
DIRECTED BROKERAGE ACCOUNTS 44% ($100K+ HOUSEHOLD INC OME)

(401Ks) IN 20231° n
US CONSUMER'S WITH RREISICCKS

STOCKBR OKING
ACCOUNTS®

User-Generated Content

77%
US CONSUMERS TRUST
USER-GENERATED
CONTENT®

20%
OF ECOMMERCE SALES
DRIVEN BY SOCIAL MEDIA
IN Q4 20242

53%
US CONSUMERS BELIEVE UGC
IMPACTS THEIR PURCHASE
DECISION®

" Online Shopping Statistics: US Online Spend, Capital One Shopping, February 2025

2Online Shopping Statistics: US Consumers, Capital One Shopping, February 2025

® Pollfish Survey - Extrapolated to TotalUS Adults, Pollfish Surveys, September 2024
‘WWWW& Capital One Shopping, February2025
a X amics, ResearchandMarkets, January 2025
EMWMELM&M PowerReviews.com, April 2023

C X Xograms, eMarketer, April 2024
ﬂwm.ammmm Forrester, August 2024

a -2024, Statista, March 2025
, Statista, August 2024
ema arter, Charles Schwab March 2024
12LEﬂuMu.eu'i.hgn.n.lu.&H.|L.Be_mu;lsﬁzﬁZhn.du.l:Lu.&Hn.lum_"wasn.nInveswpedla January 2025



https://capitaloneshopping.com/research/online-shopping-statistics
https://capitaloneshopping.com/research/online-shopping-statistics
https://www.pollfish.com/dashboard/results/391348338
https://www.pollfish.com/dashboard/results/391348338
https://www.pollfish.com/dashboard/results/391348338
https://capitaloneshopping.com/research/online-shopping-statistics/
https://www.researchandmarkets.com/report/united-states-loyalty-card-market?utm_source=GNE&utm_medium=PressRelease&utm_code=h9lf85&utm_campaign=2037760+-+U.S.+Loyalty+Programs+Market+Growth+Report+2025%3a+Rakuten+and+Fetch+Rewards+have+Disrupted+Traditional+Models+by+Offering+Cashback+or+Gamified+Points+Systems%2c+through+App-based+Loyalty+Programs
https://www.powerreviews.com/power-of-reviews-2023/
https://www.powerreviews.com/power-of-reviews-2023/
https://www.powerreviews.com/power-of-reviews-2023/
https://www.emarketer.com/content/consumers-sign-up-for-loyalty-programs-for-discounts
https://www.forrester.com/report/the-state-of-retail-loyalty-in-2024/RES181331
https://www.statista.com/statistics/618744/average-number-of-loyalty-programs-us-consumers-belong-to/
https://www.statista.com/statistics/618744/average-number-of-loyalty-programs-us-consumers-belong-to/
https://www.statista.com/statistics/618744/average-number-of-loyalty-programs-us-consumers-belong-to/
https://www.statista.com/chart/30224/share-of-americans-who-own-stock/
https://pressroom.aboutschwab.com/press-releases/press-release/2024/Schwab-Report-Self-Directed-401k-Investors-Balances-Rise-Allocations-Remain-Steady-in-Fourth-Quarter/default.aspx
https://pressroom.aboutschwab.com/press-releases/press-release/2024/Schwab-Report-Self-Directed-401k-Investors-Balances-Rise-Allocations-Remain-Steady-in-Fourth-Quarter/default.aspx
https://pressroom.aboutschwab.com/press-releases/press-release/2024/Schwab-Report-Self-Directed-401k-Investors-Balances-Rise-Allocations-Remain-Steady-in-Fourth-Quarter/default.aspx
https://www.investopedia.com/us-online-shopping-hit-record-usd282b-during-this-holiday-season-salesforce-says-8769644

Future Growth Opportunities

i WWeTravel
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